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COVER IMAGE: Maggi Hambling, Night and Day Wave, Oil on Board
Maggi Hambling CBE is one of the UK’s leading contemporary artists  
and sculptors, who has supported UK charity The Art Room for several  
years. This work was kindly donated to the Face Time exhibition of clocks, 
Mall Galleries, June 2014. Face Time was a collaboration between the 
Columbia Threadneedle Foundation, Mall Galleries and The Art Room that 
raised over £65,000 for the charity. This work was acquired by the  
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This report covers Columbia Threadneedle Investment’s activities in Europe, the Middle East and Africa



assets of individuals and families, pension and sovereign wealth funds  

 

 
 

 
have entrusted us with their hard-earned money, and we seek to  

 
 
 

 
 
 

 

 
 

 
 

 

 
As you will see from the report, we work with a wide range of valued 

Campbell Fleming 
 

  
LETTER FROM THE CEO
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CORPORATE RESPONSIBILITY  
VISION AND STRATEGY
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global asset management group that provides  

strategies and solutions for individual, institutional 

 

 
 

 
been developed with emphasis on the areas that  

 

responsibility is underpinned by our Values of  
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CORPORATE RESPONSIBILITY VISION
We aim to deliver positive outcomes that meet the needs of our stakeholders  

and we commit to always act responsibly, transparently and in the best interests  
of those who trust us to manage their investments.

RESPONSIBLE  
INVESTOR

We strive to be 
responsible stewards 
of our clients’ assets 

within a framework of 
good governance and 

transparency

RESPONSIBLE  
EMPLOYER

We strive to be a  
values-led organisation 
that attracts, develops 

and retains the  
best talent

RESPONSIBLE  
PARTNER

We strive to be a  
trusted partner to  

our clients

RESPONSIBLE  
CITIZEN

We strive to be a 
responsible member  

of our community  
and influence  

positive change

COLUMBIA THREADNEEDLE VALUES
RESPECT   |   INTEGRITY   |   EXCELLENCE   |   CLIENT FOCUS

Stewardship

Innovation and positive impact

Transparency and  
governance

Values and Code of Ethics
Diversity and inclusion

Talent development
Employee volunteering

Wellness, health and safety

Exceeding expectations
Quality outcomes

Managing risk
Research and education

Community engagement 

Environmental management
Supplier engagement

Client focus: We are the professional and trusted 
 

Respect: 

Excellence:  

Integrity:  
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RESPONSIBLE PARTNER

 

 
 

 
 

 
 

 
 

Delivering an outstanding client experience by 
exceeding expectations:

 

Demonstrating a desire to deliver quality outcomes  
to customers:

Demonstrating a quality service to clients and end-

interests at all times

responsibility

 
 

 

 

 
 

 

 
 

 
 

been substantially improved, and this has been 

CLIENT  SENTIMENT INDEX

WE STRIVE TO BE A TRUSTED PARTNER TO OUR CLIENTS 
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CEO’S CUSTOMER LUNCH 
PROGRAMME
In 2014 we introduced a customer lunch  
programme, where our CEO hosts an informal 
discussion over lunch with a small group of  
consumer investors. Facilitated by The Wisdom 

their views on investment needs and attitudes. 

Our third event in the series focused on how to 
engage with and understand potential barriers  
for investing for younger people. A good  
discussion saw recurring topics emerge, including 
the need for digital engagement, the role of crowd 
funding, brand awareness, understanding an 
investor’s appetite for volatility and loss, and  
how to make investing something real and  
relevant for younger people. 

The programme will continue throughout the  
year and has proved extremely successful in 
providing increased insight and understanding  
of our customers. 
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RESPONSIBLE INVESTOR

Being a responsible investor is integral to our 

has worked alongside our investment professionals 

our stewardship and monitoring responsibilities, 

to the 

STEWARDSHIP AND PROXY VOTING

responsible owner of the investments we hold 

PROXY VOTING - BREAKDOWN OF DISSENT VOTES

WE STRIVE TO BE RESPONSIBLE STEWARDS OF OUR CLIENTS’ ASSETS WITHIN 
A FRAMEWORK OF GOOD GOVERNANCE AND TRANSPARENCY

NO.1 UK ASSET MANAGER IN 
RESPONSIBLE INVESTMENT SURVEY
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GLOBAL DIALOGUE

 

investment organisations and industry bodies,  
for example:

 

 
in the industry

 
 

management and development of people in 

 
 

  

 
 

 
visit 

INNOVATION AND POSITIVE IMPACT
 

 
us to innovate and deliver unique solutions for  

 
 

 

THREADNEEDLE LOW CARBON WORKPLACE

 

 

 

 
 

 

UK SOCIAL BOND FUND

to the mainstream by offering retail and institutional 
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Scotland

Transport and Communications
BBC P ay

Utilities and the Environment
Scottish and Southern Energy

Affordable Housing
Wheatley Group

Northern Ireland

Wales

South West 

AREAS OF DEPRIVATION
Represents 20% most deprived areas of England, 
Wales, Northern Ireland and Scotland as measured 
by the Index of Multiple Deprivation (IMD).

Utilities and the Environment
NIE Finance

Utilities and the Environment
Wales and West 
Dwr Cymru  
First Hydro

Financial Inclusion
Pennon

North West

Community Services
Trafford Centre

Transport and Communications
Manchester Airport Group

Utilities and the Environment
Electricity North West

Affordable Housing
Wales West 
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UK SOCIAL BOND FUND - REGIONAL BREAKDOWN OF INVESTMENT

This material is for information only and does not constitute an offer or solicitation of an order to buy or sell any securities 



North East 

Employment & Training

Intu Metrocentre

North East

Affordable Housing
Sunderland Housing Association
Yorkshire Housing Group

Community Services
Meadowhall Shopping Centre 

Transport and Communications
Tees & Hartlepool Port 

Affordable Housing
East Midlands Housing 

Health and Social Care
Octagon Healthcare
Derby Healthcare

Midlands & East Anglia

Affordable Housing
Swan Housing 

Transport and Communications
London Continental Railways
Community Finance / Crossrail  

South East
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inequality. The Threadneedle UK Social Bond Fund 
extends and supports this mission by investing in 

more sustainable economic development and job 
creation in the UK. Our unique social assessment 
methodology enables the fund manager to direct money 
into organisations that improve the lives of individuals, 

Nigel Kershaw OBE
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SOCIAL OUTCOME AREA 
BY % OF THE FUND 

23%

2%

9%

8%

9%

15%

18%

16%

Affordable Housing

Community Services

Education Learning and Skills

Employment and Training 

Financial Inclusion

Health and Social Care

Transport and Communications

Utilities and the Environment

SOCIAL
GEOGRAPHY
BY VALUE

25% 
Regional

35% 
National

27% 
Local

Supra national 
13%
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RESPONSIBLE EMPLOYER

VALUES AND CODE OF ETHICS

 
 

 

appraisal and personal development plans, with an 
 

 

 
 

 
 
 

 

EMPLOYEE RECOGNITION AND 
ENGAGEMENT

 

 

TALENT DEVELOPMENT 
TALENT DEVELOPMENT 

WE STRIVE TO BE A VALUES-LED ORGANISATION THAT ATTRACTS, DEVELOPS  
AND RETAINS THE BEST TALENT
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have the opportunity to attend a wide range of skills 

 
 

 

begins with self-awareness and personal 
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Leadership Programme this year and 

effective leader is crucial in a global asset 
management organisation.  

conversations including cultivating the art 
of listening to be essential techniques to 

Abi Thomas,  
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DIVERSITY AND INCLUSION
 

departments and levels of seniority, is now in its 

have been building on the good work of the group 

on gender diversity alongside generating greater 

steps to improve diversity as a whole, and gender 
 

to ensure that we have both male and female 

 
 

 

we hosted a networking event with external speakers, 

 
 

Of all the jobs in the City that of a fund  
manager is most suited to women. It requires  

and long-term - all skills where I believe women 
tend to have a natural advantage. Our industry 

 

at our organisations and we need to raise 

Mark Burgess,  
CIO EMEA and Global Head of Equities  
and Head of the Talent Advisory Group
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HEALTH AND WELLBEING 
 

 

 

 
 

EMPLOYEE VOLUNTEERING 
All permanent employees have the opportunity to 

 

 
 

 
a daily team-based event serving hot breakfast  
to homeless men and women

 
 

It was a real privilege to assist at the  

personalities all brought together by a simple love 
of painting. No one judges anyone else, everyone 

that must be like breathing the freshest air in the 

Eliot Diskin,  
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RESPONSIBLE CITIZEN

COMMUNITY ENGAGEMENT

 
 

 
 

 
 

 
EDUCATION

 

partners, the organisation works with young people 

 

 

 

ART

that span visual arts, art as therapy and art-based 

 

programme

Arts for All

WE STRIVE TO BE A RESPONSIBLE MEMBER OF OUR COMMUNITY  
AND INFLUENCE POSITIVE CHANGE
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SPORT

 

 
 

 
 



TOYNBEE HALL MONEY MENTORS PROGRAMME
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works with individuals to improve their money management and budgeting skills and give them 

Graham Fisher,

“

”



RE-WORK IT: CHAIRS FOR THE ART ROOM  
IN SELFRIDGES
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The Art Room offers severely troubled school children 
a beautifully equipped and staffed art room as a 

tossed about by the chaos of their lives. The teachers 

 
of art provide a safe haven.

Grayson Perry CBE,  
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ENVIRONMENTAL MANAGEMENT 

managing the environmental management system 

monitoring paper usage, waste generation and 
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SUPPLIER MANAGEMENT

Wage is set independently and updated annually, 

last three years:
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2014 2013 2012

Responsible Partner

Client Sentiment Index 80.9% n/a n/a

Customer Satisfaction (Post-call satisfaction survey) 92% n/a n/a

Responsible Investor

Number of meetings voted against (%) 1775 (45%) 1841 (39%) 1772 (36%)

Number of shareholder meetings 3500 3500 3450

AUM with responsible investment criteria $10bn $13.5bn $9bn

Responsible employer

Number of training hours per employee per year 9 8.8 3.3

Employee engagement survey response rate 72% 80% n/a

Number of employees taking part in organised volunteering 140 n/a n/a

% women on company Board 22% 13% 11%

% women on Business management commitee (Exec Co) 11% 8% 0%

% women in senior management (Executive Director level) 16% 11% 11%

% women investment professionals 29% 21% 22%

% women employees in total 37% 35% 36%

Responsible citizen

Corporate donations to charity £240,000* £100,000 £70,000

Number of UK employees participating in  
payroll giving

8% 9% 9%

CO2 emissions per person (scope 1&2 including business 
travel only)**

1.9 tonne C02  
per employee

2 tonne C02 
per employee

2.4 tonne C02
per employee

Water use (litres)** 8164.62 12,154.10 12,610.13

SUMMARY OF CORPORATE RESPONSIBILITY PERFORMANCE
 
Table of Key Performance Indicators - EMEA
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Important information: Past performance is not a guide to future performance. The value of investments and any income is not guaranteed and can go down as well as up and may be affected by exchange 
It is for information only and does not constitute an offer or solicitation 

Investments. The research and analysis included in this document have not been prepared in accordance with the legal requirements designed to promote its independence and have been produced by 
Columbia Threadneedle Investments for its own investment management activities, may have been acted upon prior to publication and is made available here incidentally. Any opinions expressed are made 
as at the date of publication but are subject to change without notice and should not be seen as investment advice. Information obtained from external sources is believed to be reliable but its accuracy or 
completeness cannot be guaranteed. Issued by Threadneedle Asset Management Limited. Registered in England and Wales, Registered No. 573204, Cannon Place, 78 Cannon Street, London, EC4N 6AG, 
United Kingdom. Authorised and regulated in the UK by the Financial Conduct Authority. Columbia Threadneedle Investments is the global brand name of the Columbia and Threadneedle group of companies.  
columbiathreadneedle.com Issued 01.09  |  Valid to 01.09  |  J23778


